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SANDISK CELEBRATES FLASH MEMORY’S 25-YEAR ANNIVERSARY
AND ENABLEMENT OF THE SMART DIGITAL LIFESTYLE

Transformational Technology Enables Proliferation of Digital Content

FLASH  MEMORY  SUMMIT,  SANTA  CLARA,  Calif.,  August  20,  2012-  SanDisk  Corporation  (NASDAQ:
SNDK),  a  global  leader  in  flash memory  storage solutions,  today marked the 25-year  anniversary of  flash
memory,  the  transformational  technology  used  by  billions  of  consumers  and  countless  businesses  in
smartphones, tablets, ultra-thin laptops, data centers and other electronic devices.

Companies such as SanDisk have increased the capacity of flash memory by 30,000 times while decreasing its
cost by 50,000 times over the past two decades. SanDisk's first product, a 20 megabyte solid state drive (SSD),
sold for $1,000 in 1991 but would cost only two cents today. This efficiency has driven the wide adoption of flash
memory and enabled the smart digital lifestyle of anywhere, anytime access to digital content. Flash memory
fuels the three forces behind this trend - mobile computing, pervasive connectivity and the proliferation of digital
content.

"We started SanDisk in 1988 with the belief that flash memory would enable entire industries and enrich the
lives of billions of people," said Sanjay Mehrotra, president, chief executive officer and co-founder of SanDisk.
"Demand for flash is greater than ever, and it's an exciting time to lead an industry that holds such tremendous
potential for the future."

2.7 Zettabytes of Digital Content in 2012
This year, individuals will create and consume 2.7 zettabytes (ZB) of digital content such as movies, music,
documents and other data, according to IDC . This represents 20 times the amount of digital content from
2005.

"Flash  memory  plays  a  crucial  role  in  enabling  the  content  boom  due  to  its  low  cost,  ease  of  use  and
widespread adoption by consumers and professionals," said Mario Morales, vice president, semiconductors and
EMS, IDC. "Whether it's a tablet that lets consumers access information on the go or the server behind a social
media site, flash memory enables many of today's most popular applications."

Cloud Connectivity
The information age has only just begun, and within three years the universe of digital content will nearly triple
to 8ZB, according to IDC . Servers are increasingly storing and distributing this massive amount of information
via  social  networks,  business databases,  streaming video services  and other  cloud-based applications.  As
digital content proliferates, IT organizations are equipping themselves with next-generation servers, aided by
SSDs, in order to handle the rapidly increasing data.

"Flash memory has become pervasive in the cloud," said Joseph Unsworth, research vice president, Gartner.
"Data  centers  using  flash  memory-based  solid  state  drives  offer  an  attractive  benefit  to  cloud  companies
because  SSDs  offer  the  most  cost-effective  means  for  distributing  information  faster  within  existing
infrastructure, often at orders of magnitude increase over HDD performance. These and other benefits are why
we anticipate enterprise SSD unit sales to increase 250 percent within the next four years." 

Mobile Computing
Smartphones and tablets using embedded flash memory chips are booming, and ultra-thin laptops using flash
memory-based SSDs are redefining the notebook category. Because of flash memory, these devices are highly
responsive and offer a more enjoyable experience in smaller, lighter and more durable form factors.

"Fifty years from now, people will  look back and realize that flash memory was one of the most important
technology advances of our time," said Tim Bajarin, analyst and futurist, Creative Strategies. "For companies
around the world, flash memory has revolutionized their business from how they design products to how their
customers use them."

Flash-Powered Future
The 25-year anniversary of flash memory arrives as consumer demand for powerful mobile devices reaches
record levels. SanDisk envisions a world where flash memory fuels every interaction with digital content, from
capturing photos on a smartphone to sharing those images via the cloud powered by SSDs. Flash memory is
uniquely  suited  to  meet  the  needs of  consumers  and businesses,  and SanDisk  is  committed  to  enriching
people's lives through anywhere, anytime access to digital content.

About SanDisk
SanDisk Corporation (NASDAQ: SNDK) is a global leader in flash memory storage solutions, from research and
development, product design and manufacturing to branding and distribution for OEM and retail channels. Since
1988, SanDisk's innovations in flash memory and storage system technologies have provided customers with
new and transformational digital experiences. SanDisk's diverse product portfolio includes flash memory cards
and embedded solutions used in smart phones, tablets, digital cameras, camcorders, digital media players and
other consumer electronic devices, as well as USB flash drives and solid-state drives (SSD) for the computing
market. SanDisk's products are used by consumers and enterprise customers around the world.

SanDisk is a Silicon Valley-based S&P 500 and Fortune 500 company, with more than half its sales outside the
United States. For more information, visit www.sandisk.com.

© 2012 SanDisk Corporation. All rights reserved. SanDisk is a trademark of SanDisk Corporation, registered in
the United States and other countries. Other brand names mentioned herein are for identification purposes only
and may be the trademarks of their respective holder(s).

This  press  release  contains  certain  forward-looking  statements,  including  expectations  for  markets  and
customers that are based on our current expectations and involve numerous risks and uncertainties that may
cause  these  forward-looking  statements  to  be  inaccurate.  Risks  that  may  cause  these  forward-looking
statements to be inaccurate include among others: the creation and consumption of digital content and the
market demand for our products may grow more slowly than our expectations or the other risks detailed from
time-to-time in our Securities and Exchange Commission filings and reports, including, but not limited to, our
most recent quarterly report on Form 10-Q and our annual report on Form 10-K. We do not intend to update the
information contained in this press release.
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